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Relentless rise of the mobile touch screens
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Growth of made-for-touch-screen content
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Touch media content - 2 waves

326k sites &WebApps 188k apps
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Examples of made-for-touch content

TapTap

 
Revenge

 (Touch App)
ESPN Mobile

 (Touch Site)
BBC News

 (PC Site)
Eurosport

 
Mobile

 (Old Mobile Web)

✓ ✗ ✗✓

50 KB 500 KB 20 KBPage download size:
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Front end – Taptu iPhone app

Taptu 1.8 Taptu 2.0
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What we found
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What we found (2)
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The positive business model of PC search will 
eventually be fulfilled in mobile ….

Low grade
traffic

 (e.g. banner ads on 

 
off‐portal mobile 

 
destination sites)

High grade

 intentional
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 (PPC mobile ads)

Search engine

 + 

 search ad platform

John Battelle, The Search, Nicholas Brealey

 

Publishing, 2005, p95 – 123
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Resources + Q&A

State of the Mobile Touch Web reports
January: the ecosystem
February: Shopping & Services update
March: Government and Non‐Profit update
April: State of the Mobile Touch Web quarterly update

Go to www.taptu.com/metrics

Our apps
Find “Taptu” in the iPhone app store
Wapedia on iPhone and Android

Steve.ives@taptu.com, Twitter.com/sives

http://www.taptu.com/metrics
mailto:Steve.ives@taptu.com

	Slide Number 1
	Relentless rise of the mobile touch screens
	Growth of made-for-touch-screen content
	Touch media content - 2 waves
	Examples of made-for-touch content
	Front end – Taptu iPhone app
	What we found
	What we found (2)
	The positive business model of PC search will eventually be fulfilled in mobile ….
	Resources + Q&A

